ABOVE & BEYOND OPPORTUNITIES
“The Big Idea” Feature
Independent Banker magazine will help you develop and produce a customized 4-page
advertorial supplement that celebrates a new initiative or product launch. Independent
Banker magazine can help tell your story with art/design, unique photography, printing and
distribution. You provide copy and we will facilitate design and layout. Your supplement
will be inserted into an issue of your choice, and you receive value add marketing benefits
including overruns, reprints and promotion. Your “Big Idea” insert will also be included in the
digital edition of the magazine and promoted twice monthly to 50K opt-in subscribers through
Independent Banker eNews. This presents a great way to share your best information with
prospects and clients.

Net Rate: $16,000

ICBA Survey & Special Report
Create a co-branded survey with ICBA in a Special Independent Banker Report. A research
firm will survey ICBA member banks regarding a relevant topic of interest within the industry.
(Topic TBD by company and ICBA.) The survey content will be used to write a proprietary
Special Report published in Independent Banker magazine and promoted in Independent
Banker eNews. Customizable. Call for pricing and details.
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The Profitability Issue
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Social Media Tools
LEAD FWD Preview

Place your message on the cover of Independent Banker magazine (both print and digital
editions) through the following options:
l Belly Band
l Dot Whack
l Tip-in Insert
l Cover Curl
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Magazine Cover Extras
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Incoming ICBA Chairman
Rebeca Romero Rainey
is a next-generation
community banker

New initiatives, ideas and
insights on community
bank profitability

+
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Managers

A Full Page advertisement is required for all Cover Extras. Call for pricing and details.

A D V E RT O R I A L

White Paper Insert
Include your company’s one-page, two-sided white paper in Independent Banker magazine
(with spillover content hosted online on independentbanker.org). Online package includes:
homepage teaser with an image, headline and excerpt about your white paper; landing page
with your synopsis, image(s), “Download” button, and three branded banner ads (100% SOV);
2 weeks of banner ads in NewsWatch Today; and 2 promotional excerpts in Independent
Banker eNews. You will receive a lead gen capture report and your white paper will be
archived in independentbanker.org’s White Paper Vault.

Rebuilding Technology from the Ground Up
to Keep Local Bank Thriving

C

lose to a half million people live in the Quad Cities
area of Illinois and Iowa, bisected by the mighty Mississippi River and home to major employers such as John
Deere and the U.S. military’s Rock Island Arsenal. Family-owned Southeast National Bank serves communities
on both sides of the river with a local commitment that
has only grown in its more than 50-year history.
“Our roots are in the Quad Cities, and that is one of our
main differentiators,” says Jennifer Rouse, vice president
of retail banking for the bank. “People love the hometown
character of our bank and the fact
that we support the local economy and local charities. But they
also expect the delivery of our
products and services to be convenient and digital. Personalized
banking doesn’t always involve
an in-person banking experience
anymore, and we have always
been committed to investing in
the best technology.”

To maintain that technology edge,
Southeast National decided that
the time was right to seek a new
core banking solution. “We already had some technology upgrades slated for 2015,” Rouse
Jennifer Rouse,
recalls. “During the planning proVP of Retail Banking
cess, we determined that it would
at Southeast National Bank
actually be less disruptive to deploy a number of solutions at once—rather than upgrading our technology in a piecemeal fashion over several
years. So we started looking for vendors that could deliver
a broad range solutions.”
After 12 months of research, Southeast National decided
to partner with D+H, a 5,500-employee financial technology provider to many of the world’s leading banks, to
roll out new solutions for its core, channel, payments,
and lending systems.

Upon deployment, the bank’s customers will have even
more convenient ways to conduct business—whether applying for a loan online, banking on a mobile device, or
paying a bill electronically. And a distinctly local customer experience will await customers no matter how
they choose to interact with the bank. On the back end,
Southeast National expects to see improvements in employee productivity because the solutions work seamlessly together and more processes are automated.
Locally-owned banks saw an uptick in business after
2008’s financial crisis, and maintaining that momentum
requires smart investments in both people and technology. “We need partners that can walk us through the process and help us understand what a solution will do for
our business,” Rouse observes. “Once we take that step,
we can easily compete with the big banks.”
For more insight into harnessing solutions to stand out in
today’s competitive landscape, visit dh.com/core.

605 Crescent Executive Ct., Ste. 600, Lake Mary, FL 32746
800-815-5592 | www.dh.com

Net Rate: $6,500
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SOUTHEAST NATIONAL BANK
Founded: 1961
Headquarters: 3535 Avenue of the Cities, Moline, IL 61265
Phone: 309-757-0700
Membership: ICBA Community Bank
Locations: 5, located throughout the Illinois and Iowa Quad
Cities
Employees: 45+
Community Roots: Locally owned with local board of directors
and staff
Community Support: Provides donations and volunteers for more
than a dozen local nonprofits
Website: www.senb.com
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